Generic Promotion and Demand for Non-Commodity Potato Varieties

Jennifer Bond, Colorado State University
and Timothy Richards, Arizona State University East

References

Alston, J.M, J.A. Chalfant, J.E. Christian, E. Meng, and N.E. Piggot. (1997). “The
California Table Grape Commission’s Promotion Program: An Evaluation.”
Berkeley, CA: University of California Division of Agriculture and Natural
Resources, Giannini Foundation Monograph 43, November.

Capps, O., S.C. Seo, and J.P. Nichols. (1997). “On the Estimation of Advertising Effects
for Branded Products: An Application to Spaghetti Sauces.” Journal of
Agricultural and Applied Economics 29(2):291-302.

Day, G.S. (1981). “The Product Life Cycle: Analysis and Applications Issues.” Journal
of Marketing 45:60-67.

Duffy, M.H. (1991). “Advertising in Demand Systems: Testing a Galbraithian
Hypothesis.” Applied Economics 23:485-96.

Erickson, G., and D.B. Montgomery. (1980). "Measuring the Time-Varying Response to
Market Communication Instruments.” In D. B. Montgomery and D. R. Wittink, eds.
Market Measurement and Analysis. Marketing Science Institute, Cambridge.

Grossman, G.M., and C. Shaprio. (1984). “Informative Advertising with Differentiated
Products.” The Review of Economic Studies 51(1):63-81.

Kaiser, H.M and J.C. Reberte. (1996). “Impact of Generic Fluid Milk Advertising on
Whole, Lowfat, and Skim Milk Demand.” Journal of Dairy Science 79:2284-
2291.

Koenig, Will. (2007). “Idaho Potato Commission Boosts All Potatoes “not just Russets
Burbanks’.” Capital Press. May 5. pp:B2-B3.

Kotler, P, and G. Armstrong. (2007). Principles of Marketing: Twelfth Edition Upper
Saddle River, New Jersey. Pearson/Prentice Hall.

Naegely, S. (2002). “An Innovative Approach to Potato Marketing.” American Vegetable
Grower. On-line newsletter, article posted June, 2002.

Nelson, P. (1974). “Advertising as Information.” Journal of Political Economy 82:729-

753.

Olsen, N., J. Robbins, T. Brandt, R. Lanting, J. Parr, C Jayo, and C. Falen. (2003).
“Specialty Potato Production and Marketing in Southern Idaho.” Idaho
Experiment Station: University of Idaho Extension CIS 1110.



Purcell, D. (2006). “Specialty Food for the Powerful Twenty-Somethings.” Specialty
Food. On-line magazine, article posted January, 2006.

Richards, T. and P. Patterson. (2000). “New Varieties and the Returns to Commaodity
Promotion: The Case of Fuji Apples.” Agricultural and Resource Economics
Review 29(1):10-23.

Richards, T.J., P. Van Ispelen, and A. Kagan. (1997) “Two-Stage Analysis of the
Effectiveness of Promotion Programs for U.S. Apples.” American Journal of
Agricultural Economics 79(3):825-837.

Vickner, S.S., S.P. Davies, J.R. Fulton, and V.L. Vantresse. (2000). “Estimating Market
Power and Pricing Conduct for Private-Label and National Brands in a Product-
Differentiated Oligopoly: The Case of a Frozen Vegetable Market.” Journal of
Food Distribution Research 31(2):26-38.

Von der Ferh, N.M., and K. Stevik. (1998). “Persuasive Advertising and Product
Differentiation.” Southern Economic Journal 65(1):113-126.



